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Coastal Bend Day of Giving Results   
 
Coastal Bend giving rose to unprecedented heights on the sixth Coastal Bend Day of Giving with support by a 
record number of residents for the needs of their neighbors and friends. A total of $1,559,156 was raised for 35 
area nonprofit organizations that provide help to the neediest in our communities.  In the 24-hour online 
fundraising campaign, individual donations numbered over 6400 and totaled $999,116, which is matched by a 
funding pool of $560,000 provided by 18 local donors and foundations. 
 
30 of the 35 charities will receive the full amount of the matching gift fund -- $16,000, and the remaining will be 
matched dollar for dollar with the individual donations.   
 
This year’s Day of Giving campaign demonstrated the generosity and community-minded spirit thriving in the 
Coastal Bend. By all measures, the 2014 event set new precedents for giving in the area.  
 
From 2013 to 2014 

 individual donations increased by 21% from 5,324 to 6,439  

 dollar amount of the online donations from $823,955 to $999,116 – over 21%   

 match pool increase of 30%, from $430,000 to $560,000 

 total of $1,559,156 raised yesterday reflects an increase of 24% 
 
In the previous five Days of Giving (2009, 2010, 2011, 2012 and 2013) nearly 3.9 million was raised.  This single 
Day of Giving (2014) raised nearly 50% of that, $1.5 million to help the area’s most vulnerable populations. 
Funds raised through the Coastal Bend Day of Giving are designated to be spent exclusively on direct program 
support to maximize the benefit “on the ground” for the needy. 
 
“Thank you to our generous community for making this a truly incredible day”, says Karen Selim, President & 
CEO of the Coastal Bend Community Foundation (CBCF).  “We are proud to be involved in this effort and to be 
one of the 18 foundation and funders who provided this year’s matching pool.  The money will help many Coastal 
Bend residents who for whatever reason are not able to help themselves.”   
 
The 35 agencies worked with their own donor constituencies to publicize their Day of Giving opportunities, 
including through social media.  The event’s promotional sponsor, KIII TV, raised donor awareness of the event 
and the work done by each of the charities through daily feature stories and interviews leading up to the Day of 
Giving.  Their live updates throughout the Day spurred much of the giving, helping many nonprofits make their 
matches. Additionally, CBCF and other media provided support and promotion through graphics, audio-visual and 
promotional materials and social media outlets to capture the attention of the public.  
 
Carole Murphrey, Executive Director of Good Samaritan Rescue Mission was overjoyed saying “Never in a million 
years could we imagine a day like today.  You have provided an opportunity and atmosphere for younger and 
smaller nonprofits to grow and provided individual donors with that same opportunity that empowers them to give 
more than their household budget told them they could.”  Nancy Wesson-Dodd, President & CEO of YWCA, 
agreed “Thank you to the staff at Coastal Bend Community Foundation, all of the donor foundations and other 
donors for making this dream a reality.  Standing on the shoulders of the good folks in this community is a 
priceless gift that you have all given to us.” 
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